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If backpack mavericks Eastpak make you 
think of Travis Birkenstock and his baggy 
trousered skater cronies in Clueless, you 
haven’t seen the new Eastpak X Jean Paul 
Gaultier collab. Having first joined forces for 
the fourth edition of Eastpak Artist Studio in 
support of Designers Against AIDS (following 
in the footsteps of Raf Simons and Walter 
Van Beirendonck), whilst JPG is renowned 
for extravagance, this new collection is 
surprisingly pared back.

Think lush pastel tones with trademark 
overstitched Breton stripes. Here, simplicity, 
functionality and wearability are paramount. 
The limited edition line drops exclusively in 
Selfridges this February, but those of us who 
aren’t on the Forbes list can bag a bargain 
from the main line in stores come April. 
Backpack’s back, alright! Brooke McCord

Almost two decades ago, Lee McQueen’s 
magnum opus Dante saw antelope horns 
extend from models’ temples, Baroque  
beaded latticework headwear, and faces 
concealed by bird-like lace masks. It was a 
statement beyond the times, and the son of  
an East End taxi driver was soon to become 
one of fashion’s most revered designers. 

Photographer Kent Baker was there to 
document the remarkable show and this  
year, in his newest book, Inferno, he presents 
his photographs of the landmark event. This 
isn’t another glossy coffee table paper weight; 
it’s a treasure chest of fashion iconography 
and insight, and a loyal tribute to an 
unforgettable talent. 

A series of 50 word quotes – from the likes 
of Suzy Menkes, Katy England and Lee’s then-
partner Andrew Groves – accompany Baker’s 
intimate and candid photo diary. Without this 
book, how would we know that McQueen told 
his audience that the architect who built the 
show’s church venue was a satanist, or that  
he described himself as the “pink sheep of the 
family”? It is haunting self-proclamations like 
these that linger longest. 
Lily Walker

JEAN PAUL  
GAULTIER X EASTPAK

INFERNO:  
ALEXANDER MCQUEEN

From the minute she appeared on-screen in 
Larry Clark’s Kids in 95, Chloë Sevigny has 
been a style siren. Today she’s idolised for 
her talent as an actress and her enviable 
wardrobe. Every look is one for the scrapbook 
but now, instead of collecting magazine 
clippings to Pritt-Stick in your diary, Sevigny’s 
finest fashion moments are charted in one 
eponymously-titled volume. Featuring the 

PICTURE THIS: CHLOË SEVIGNY 

News

work of Juergen Teller and Terry Richardson 
alongside treasured personal stills, the 
book includes a forward from Sonic Youth 
frontswoman, X-Girl clothing founder and 
Sevigny’s close friend, Kim Gordon. LW

Left photo by Terry Richardson
Right photo by Lizzi Bougatsos
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TREND: ONE OF THE BOYS Margaret Howell have mastered the art of 
androgyny just in time for SS15. Team loose 
slacks with normcore sandals and a wool knit 
vest and make like one of the boys. BM

P
ho

to
gr

ap
he

r 
P

ic
zo

, f
as

hi
on

 e
di

to
r 

W
ar

re
n 

Le
ec

h,
 h

ai
r 

K
ot

a 
S

ui
zu

 a
t 

C
ar

en
 

us
in

g 
O

R
IB

E
, m

ak
eu

p 
by

 A
m

y 
C

on
le

y 
at

 F
ac

to
ry

 u
si

ng
 C

H
A

N
E

L 
S

S
15

 
an

d 
C

H
A

N
E

L 
B

od
y 

E
xc

el
le

nc
e,

 s
et

 d
es

ig
n 

Lo
ui

s 
G

ib
so

n,
 p

ho
to

gr
ap

he
rs

 
as

si
st

an
t 

To
m

om
i K

an
ei

sh
i, 

se
t 

de
si

gn
 a

ss
is

ta
nt

 D
or

a 
M

ill
er

, M
od

el
s 

 
Le

ah
 a

nd
 J

ol
ie

 a
t 

S
el

ec
t 

M
od

el
 M

an
ag

em
en

t

Black knitted vest, cotton 
trousers and leather sandals 
all by MARGARET HOWELL, 
black plastic watch by 
SWATCH and black cotton 
socks stylist’s own
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Stuffed toy totes, bold slogans and sassy-
as-you-like sequins. Ever since her 2012 
Westminster graduate collection, which 
saw IT-girl pals Pixie Geldof and Alice Dellal 
stomp down the runway in Americana prints, 
Ashley Williams’s career has been in full flight. 
Following a three-season stint on the Fashion 
East roster, a limited-edition collaboration 
with Selfridges Denim Lab and a stockist 
list that includes the likes of Colette in Paris 
and London’s Machine-A, it’s clear Williams’s 
purple patch ain’t over yet.

Her most recent feat is a collaboration 
with Brit brand Red or Dead on the footwear 
collection for her SS15 line that referenced 
1970s Vietnam. Think perspex pointed-toe 
kitten heels, and a pig for good measure. Red 
or Dead’s Creative Director Katie Greenyer 
and Ashley Williams tell us more.

Wonderland: Katie, why was Ashley the 
perfect person for this collaboration?

Katie: We would only get into bed with 
someone who has the same values as us and 
Ashley ticks all the right boxes: British, fun, 
colour, kitsch and print! We have a like-minded 
irreverent, cheeky attitude and we’re united by 
a mutual fascination with storytelling and an 

ASHLEY WILLIAMS X 
RED OR DEAD

TREND: SUEDE

TREND: STRIPES
TREND: LEATHER

intrigue and desire for pop culture. What more 
could we ask for?

W: Exactly! So, Ashley, what was your 
personal connection to Red or Dead?

Ashley: I’ve always loved Red or Dead 
since I was a teenager. I loved the clothes and 
shoes. I own some that I still wear now.

W: How did the archives influence your 
final design?

A: Red or Dead have such a great archive 
it’s hard to narrow it down. The pieces we 
pulled for the campaign shoot are probably 
my favourites. For the final designs we wanted 
to incorporate a print from SS15 on the 
shoes, but one that also worked well on its 
own. I focused on the line-dot print from the 
collection and the designs came from there.

W: Do you have an all-time favourite pair  
of Red or Dead shoes? 

A: Again, it’s hard to say, as there are 
so many, but I really like the shoes Kylie 
[Minogue] wore on the cover of her “Got To Be 
Certain” single. That entire outfit is so good!

W: Katie, what is it that makes the Ashley 
Williams label so exciting right now?

K: While Ashley’s collections on the surface 
seem camp, kitsch and light-hearted, there’s 
an element of social commentary that reflects 
the life and times of the world today. There 
aren’t many designers who are able to tell 
stories like she does.

W: Is there an Ashley Williams mantra?
A: To not take yourself too seriously, to 

enjoy what you’re doing and what you’re 
wearing. 

W: Okay, last one. Who are the ultimate 
Red or Dead and Ashley Williams pin-ups?

A: Sofia Coppola and Kim Gordon.
K: That’s really tricky, as I have so many. 

Kate Bush, Alison Goldfrapp, Ruth Wilson, 
Diana Dors, Carmen Miranda and Frida Kahlo, 
to name a few. BM

Gucci SS15 was made for the grown-up 
groupie. With 70s seduction in full swing this 
season, suede was the go-to fabric for Loewe, 
Coach and Fendi. Gucci did it best though, 
with their belted-waist coat. Supple in a shade 
of chestnut brown, we suggest you make like 
Lula Fortune in Wild at Heart and team with  
killer python heels. BM

We’ve said it once and we’ll say it again 
– stripes are big for SS15. Whether you 
go sequinned with Louis Vuitton, subtle in 
J.W.Anderson or monochrome in DKNY – 
clash them, match them or layer them  
up for best results. BM

On the catwalk, in the city, on the back of 
a motorbike, this season’s all a bit leathery. 
From Louis Vuitton’s bumble bee stripe leather 
dress, to McQ’s metallic silver biker jacket – 
here at Wonderland we’ve ranked Miu Miu top  
of the L-list. BM
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Left wool mix vest by DKNY 
striped shorts by PAUL SMITH
Right striped cotton shirt by  
J.W.ANDERSON
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TREND: GRUNGE
TREND: NEUTRALS Vampish leather layered over pretty silk 

dresses – nobody does grunge quite like 
Saint Laurent, but when teamed with 
Marques’Almeida, 2015’s most lust-worthy 
look is born. With their denim ruffles, raw 
frayed edges and oversized cuts, it’s no 
wonder the design duo were crowned the 
BFC’s Best Emerging Womenswear Designers  
last year. BM.

Abide by Loewe and J.W.Anderson’s rules 
this season: cleanse your life of colour and 
strip your wardrobe clean. Opt for a cream 
Fendi polo and some Margaret Howell slacks. 
Choose a Craig Green knitted jumper and 
skater shorts. Choose life. BM.

High street giant River Island call on Jean-
Pierre Braganza for their latest 11-piece 
womenswear Design Forum collab, following  
in the footsteps of alumni Katie Eary, Eudon 
Choi and Georgia Hardinge. Uniting two 
unlikely sources of inspiration, Braganza’s 
designs celebrate the agility and complex 
beauty of kingfishers and motorcycles.  
Who would have thought it? 
Illustrating both in harmony, Braganza’s 
intricate print sees tyres merge into  
industrial feathers and birds’ bodies  
tick away like pieces of machinery. His muse?  
A fantasy female. “I imagined this girl who 
has a spirit of a Kingfisher – beautiful, wild, 
colourful and gone before you even knew 
she was there,” says Braganza. Cut to the 
collection and structured panelled boilersuits 
juxtapose sheer floaty dresses, whilst jeans 
are spliced by zip embellishments. Giving 
the high street a welcome makeover, Jean-
Pierre Braganza elevates everyday wear to 
statement-making status. LW

RIVER ISLAND X  
JEAN-PIERRE BRAGANZA

With his long-awaited debut album Chaos  
And The Calm pegged for release on March 
23, James Bay’s whiskeyed voice is set to 
occupy a hella lot of airtime this spring. 
Recorded in Nashville at Blackbird Studios 
with Kings of Leon producer Jacquire King,  
and with track names like “Get Out While  
You Can”, “Let It Go” and “If You Ever Want  
To Be In Love”, the album chronicles stories  
of self-discovery and escapism. Here’s him  
in the last issue of Wonderland. BM

JAMES BAY – CHAOS  
AND THE CALM

TREND: FLORALS
Spotted on the catwalk at Celine, Marni, Mary 
Katrantzou and Simone Rocha, it was Dior and 
Miu Miu’s florals that caught our eye. Whilst 
this delicate Dior SS15 flower print, born from 
18th century costume codes, was made for 
the girly girl, Miu Miu’s vampish florals were 
destined for the pretty little rebel. BM

When Fendi unleashed a swarm of Bag Bugs 
for AW13, they were an instant hit. Now, 
joining the playful and precious family are the 
Momento Bugs (that’s code for watches, for 
those of you unfamiliar). The luxury Swiss and 
Italian timepieces feature the adorably angry 
faces of the Fendi Bugs and their personalities 
shine through the various colour choices. Each 
watch is finished with a rubberised calfskin 
leather strap or stainless steel bracelet.  
Super cute. LW

FENDI MOMENTO BUGS

Dress, trousers, 
boots and black 
leather Mini Lady 
Dior bag all by 
CHRISTIAN DIOR

Hooded top by MARQUES’ALMEIDA, leather 
jacket and dress by SAINT LAURENT BY 
HEDI SLIMANE, belt stylist’s own

Left polo shirt by FENDI, trousers by 
MARGARET HOWELL, bag by LOEWE 
Right jumper and shorts by CRAIG GREEN
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GIRLS TO THE FRONT

TREND: UTILITARIAN

It’s not every day you hear the words 
“utilitarian” and “Chanel” in the same 
sentence, but when it comes to SS15, the 
unexpected works. For an exaggerated 
silhouette, Chanel’s wide-leg trousers look 
hawt with an oversized button-up shirt. If 
you’re after more utilitarian wears this  
season, Marc Jacobs and Gucci are  
your next stop. BM

Cherry Styles thought up The Chapess a few 
summers back, but she’d had her head in 
zine-zone long before that.  Growing up, Styles 
was your typical music-obsessed teen. Punk 
rock boys were her pinups, and going to gigs 
and meeting bands was everything. As an 
enterprising 14-year-old, she had a brainwave 
with the potential for schoolyard stardom.  

“I had this idea to make a zine, and I was 
going to include reviews of all the albums I 
liked, and I was going to go to all these gigs 
and interview my favourite bands” (More 
accurately, her favourite boys in bands). 
“Yeah…” she admits. “Often I’d have no 
intention of ever writing it up or really doing 
anything, I didn’t really make the zine, I just 
told everyone I was doing it, and it was a great 
excuse to talk to boys.”

It wasn’t until Styles became older and 
wiser that she realised the potential of self-
publishing. “Zines tend to be things that 
fall outside the remit of mainstream regular 
publishing,” she explains. “A lot of them are 
educational, they can be about radical politics 
or art work. I came from this punk rock kind 
of background, and when I was younger 
everyone was doing that sort of thing. But then 
you realise there’s tons of cool zines coming 
out, I think girls especially are realising you 
can make stuff for any of your interests.” 

Styles and her friend Zara Gardner were 
working as teachers when they started 
The Chapess. The idea was to showcase 
their student’s work in a collaborative way, 
where everyone could chip in and be part 
of something. But while the early archetype 
of Chapess was a mix of student and staff 
submissions, it turned out Styles and Gardner 
were a lot more into it than their students, and 
it became more of a two-player thing. A year 
or so later, Zara too handed over the reins and 
The Chapess became Styles’ own baby. 

The zine covers everything from creative 
writing and photography to critical analysis 
and the odd text message or computer 
screenshot. In one issue, work from Eileen 
Myles, a cult icon in post-punk, feminist poetry, 
and Styles’ idol, sits next to a 17-year-old girl’s 
first attempt at creative writing. “It’s an ideal 
space for that. Zines give you this outlet. If you 
fuck it up it doesn’t matter, it’s just a zine, it’s 
not etched into everyone’s memories.  It’s this 
lovely little throwaway thing. It works.”

As far as submissions are concerned, it’s a 
fairly open-door policy and established writers 
often share pages with first-timers. “I didn’t 
want it to be a super academic kind of thing.  
There were a lot of feminist publications in the 
early 2000s that all seemed super intellectual, 
and not always that accessible. I want people 
to be able to do whatever they want. The 
Chapess is labelled [a feminist zine], and 
I’d absolutely identify with that. But I do feel 
what I’m making isn’t really the same as other 
publications where feminism is at the forefront 
and above all other things.“

Styles is not pushing an agenda: its 
contributors may all be women, but its content 
varies wildly. One issue features Kara Jesella’s  
[writer for Nylon, Teen Vogue and The New 
York Times] frank discussion of depression 
and destructive relationships. It’s sandwiched 
between a poem about masculinity and an 
entry by a tarot card-reading blogger. 

At the end of last year, Styles hosted her 
first photography exhibition, showcasing 16 
artists from all over the world. Each issue now 
has a launch party, and the zine’s taken an 
online presence too. The Chapess is holding 
it’s own in the world of self-publishing: so 
props to the fourteen year old sneaking into 
gigs to talk to boys…

Words Shannon Mahanty

Suede button up shirt and suede 
wide legged trousers by CHANEL, 
gold bracelets stylist’s own


